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Introduction: Internet Marketing 101

We’ve all seen the numbers and heard the latest predictions for the housing market, and the times they are a’ changing. But change is often a very good thing, especially if it leads us to better and smarter ways of selling our services. Investing the time to learn about Internet marketing is one of the smartest investments those of us in the real estate business can make – especially if housing inventories continue to rise and competition becomes tighter. 
This e-book is designed to help your real estate business grow and thrive by showing you how to increase your market reach and win more clients. From Search Engine Optimization to Affiliate Marketing to Blogging – the techniques we will discuss have all been proven effective for capturing well-qualified leads and increasing your advertising dollar return on investment.

What is Internet marketing and how does it benefit you? 

Internet marketing is a broad term that covers all of the ways that the Internet can be used to promote your business and increase your sales pipeline. It’s also one of the most cost-effective ways to expand you business, and once you set up a strategy, it works for you around the clock by filling your existing sales pipeline with new sales prospects and referrals. Internet marketing also allows you to manage far more prospects at one time, thereby increasing your chances of generating more sales.
The main components of Internet marketing search engine marketing (SEM), search engine optimization (SEO) and affiliate marketing.  In this e-book, we’ll be looking at each of these components in depth. For now, here’s a brief look at each. 

Search engine marketing

Search engine marketing gets your website higher rankings in the only search engines that really matter – Google, MSN, and Yahoo. And higher rankings are far more important than a slick website – because most search engine users do not look past the second page of search results. So if you’re not on the first two pages, you might as well not exist. 

Search engine optimization

SEO has become the holy grail of Internet marketing for good reason – it’s the best way to increase your website’s ranking and drive your Internet business. SEO is the art and science of increasing your website’s visibility to search engines for the keywords and phrases that are most relevant to your business. SEO usually includes keyword research and development, meta tag optimization, linking strategy, and results reporting. An effective optimization takes time to build and to take effect, but the higher rankings that you will achieve are worth it. 

Affiliate marketing 

Affiliate marketing is another popular component of Internet marketing in which an affiliate is paid when they send you traffic to generate leads. Affiliate marketing is paying a finders’ fees for the introduction of new clients to a business. Compensation can be based on a certain amount for each visit (pay-per-click), registrant (pay-per-lead), or a commission for each sale (pay-per-sale). 

